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The Evolution, Results and Reflections of the Strategy:
An Example Based on the Action Reflection Mode

of University Strategic Planning
HU Jian-bo
(Institute o f Education, Xiamen University, Xiamen 361005, China)

Abstract: The traditional university strategic planning belongs to the mode of text based
on the rational analysis and theoretical research, so that it’s difficult to carry it out and di-
rect the school-running. With the action research, it analyzes three strategies of Xi’an Eur-
asis University and the evolution, and put forward the action reflection mode. It stressed
that the university strategy is a dynamic practical process; strategy was forming in the action
and reflection. It also explored the action reflection mode of university strategic planning
based on the observation and reflection.
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